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70 years after Kurt Schuschnigg’s resignation his son Kurt recalls
the dramatic days of March 1938, when the armed forces of the powerful
German Reich invaded Austria. For five years the country had managed to resist
the National Socialists’ attempts to create a single state, during which time
Chancellor Schuschnigg desperately tried to alert the democracies of Western
Europe to Austria’s plight. After his father’s arrest and imprisonment Kurt
Schuschnigg junior visits him at the Gestapo headquarters in Munich and later at
the Sachsenhausen concentration camp near Berlin. In 1944 he volunteers for the
marines, joins the resistance movement and undertakes an Odyssey covering the
length and breadth of Europe. When the family is finally reunited after the war,
conversations between father and son return to the catastrophic events of 1938
time and time again.
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�The very private memoirs of the son of the last
federal chancellor of the First Republic 
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Kurt von Schuschnigg was born in Innsbruck in 1926. In 1927 he emigrated to
the USA where he worked as an arts dealer. 
Janet von Schuschnigg grew up as one of seven children in Atlanta, Georgia. In
1981 she married Kurt von Schuschnigg. They divide their time between New
York and Kitzbühel, Austria. 

USPs:�A gripping report by a contemporary witness 
�Insights into the federal chancellor’s private life 
�A glimpse behind the curtain at political events 

Even in times of recession sales of luxury goods don’t 
drop. Quite the reverse. Many premium brands even achieved double-digit growth
rates. Sales departments can count on a reliable, ever expanding target group 
market in this sector, the »mature middle aged« between 45 and 65. The key to 
success is to reach this affluent target group by understanding their self-image.
This has proven to be the most important aspect in maintaining sales success in
the long term.  

�How to sell luxury goods effectively

Niklas Tripolt learned the art of salesmanship by working his way up from the 
bottom. After taking courses in advertising and sales at college and being self-
employed from very early on, he gained experience in a wide range of product areas.
In 1977 he founded the VBC sales-training college with three partners; it is meanwhile
number one in the German-speaking world.

USPs: �»The affluent« as purchasers of top quality (luxury)-goods and first 
rate services are discerning customers. 
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