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Whatever we do, whether it’s -

C h 0osSiIn g a new car or dress, whether it’s furnishing our apartment I
or selecting a gift — we are always faced with the mysterious power of

colours. Colours generate moods, likes and dislikes. Colours can manipulate

impres-sions and decisions, they can make us ill or heal us. In this vivid

and absorbing book Harald Braem describes how we are all influenced by .
colours, what gives colours their power, what psychological characteristics E E

the individual colours have and what effective health treatment options

they offer. F
->Colours: The fascinating world of »visualised
feelings«
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