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H. Knapp / K. Jaath

EGYPT

29,0x31,5cm

208 pages with 193 colored photos,

60 colored plates half and double page
spread, colored map

ISBN 978-3-7243-0370-1

AGYPTEN

Torrn, menapicn,

P. Woebke / P. E. Muller

THE ALPS

29,0x 31,5¢cm

208 pages with 176 colored photos,
64 colored plates double page spread,
colored map

ISBN 978-3-7243-0389-3

E.u. F. Steffan / C.D. Olaso
ANDALUSIA

23,5x31,0cm

180 pages with 172 colored photos,
46 colored plates double page spread,
colored map

ISBN 978-3-7243-0374-9

M. Schmid / B. Gormann
AUSTRALIA

29,0x31,5cm

208 pages with 173 colored photos,
63 colored plates double page spread,
colored map

ISBN 978-3-7243-0360-2

AUSTRALIEN

tﬁ T b Ay el

0. Bolch / V. Hagemann

THE BALTIC STATES

Estland - Latvia - Lithunia
235x31,0cm

180 pages with 196 colored photos,
43 colored plates double page spread,
colored map

ISBN 978-3-7243-0404-3

B. Géttlicher / E. u. J. Hahm
BARCELONA

235x31,0cm

160 pages with 194 colored photos,
colored map of the town

ISBN 978-3-7243-0402-9

R. Kutter / R. Schréck

BAVARIA

29,0x315cm

208 pages with 262 colored photos,
60 colored plates double page spread,
colored map

ISBN 978-3-7243-0386-2

J. Scheibner / E.Hahm / P. Hoh
BERLIN

235x31,0cm

160 pages with 154 colored photos,
46 colored plates double page spread,
colored map of the town

ISBN 978-3-7243-0377-0

BERLIN

ﬁp'::. I',:é% "E

B. Gottlicher / A. Drouve

BRAZIL

29,0x315cm

208 pages with 225 colored photos,
61 colored plates double page spread,
colored map

ISBN 978-3-7243-0385-5

CRE TR (LR LTLT

BRASILIEN

Eorrm magich
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M. Schmid / S. Heller

BRITTANY

23,5x31,0cm

180 pages with 151 colored photos,
40 colored plates double page spread,
colored map

ISBN 978-3-7243-0380-0

Babault / Egghardt / Friesenbichler
BIRMA

Realm of th Golden Pagodas
29,0x31,5¢cm

208 pages with 261 colored photos,
61 colored plates double page spread,
colored map

ISBN 978-3-7243-0390-9

C. Prager / K. Jaath

GERMANY

29,0x315cm

208 pages with 194 colored photos,
59 colored plates double page spread,
colored map

ISBN 978-3-7243-0358-9

T i



Travel

B. Géttlicher / J. Oldenburg
UNITED ARAB EMIRATES

29,0x315cm

208 pages with 253 colored photos and
historical illustrations, 62 colored plates
double page spread, colored map

ISBN 978-3-7243-0397-8

E. u. F Steffan / K. Jaath

ENGLAND AND WALES
29,0x31,5cm

208 pages with 259 colored photos,

56 colored plates half and double page
spread, colored map

ISBN 978-3-7243-0381-7

STINE JANTTH

ENGLAND

uND WALES

R. Kutter / M. Kdhler

FRANCONIA

235x31,0cm

160 pages with ca. 130 colored photos,
colored map

ISBN 978-3-7243-0406-7

0. Bolch / K. Jaath

GREECE

29,0x31,5cm

208 pages with 250 colored photos,
60 colored plates double page spread,
colored map

ISBN 978-3-7243-388-6

LIVER BRI - LS TIL PAATEY

GRiECHE:\ILAND

M. Schmid / G. Alioth

IRELAND

29,0x31,5cm

208 pages with 193 colored photos,
66 colored plates double page spread,
colored map

ISBN 978-3-7243-0387-9

M. Schmid / H. Hinrichsen

ICELAND

29,0x31,5cm

208 pages with 202 colored photos,

68 colored plates half and double page
spread, colored map

ISBN 978-3-7243-0375-6

[llustrated Book - Nature

Panorama

0. Bolch / R. Hoh

CROATIA

with isles, Istria and Dalmatia

23,5 x31,0 cm, 180 pages with

210 colored photos, 46 colored

plates double page spread, colored map
ISBN 978-3-7243-0394-7

D. Ferrigato / M. Giacometti

ITALY

29,0x31,5cm

208 pages with 237 colored photos,

52 colored plates half and double page
spread, colored map

ISBN 978-3-7243-0376-3

I|IIi‘| |I

[TALIEN

A. Burkhardt / R. Zweifel / M. Larrass B. Gottlicher / A. Drouve

CANADA LISBON

29,0x31,5cm 235x31,0cm

208 pages with 210 colored photos, 144 pages with 112 colored photos,
colored map colored map of the town

ISBN 978-3-7243-0403-6 ISBN 978-3-7243-0408-1

LISSABON

Lira, maaics,

C. Heeb / A. Drouve

MEXICO

29,0x315cm

208 pages with 232 colored photos,
65 colored plates double page spread,
colored map

ISBN 978-3-7243-0392-3

C. Heeb / T. Jeier

CRUISE IN THE FAR NORTH
29,0x31,5cm

208 pages with 232 colored photos,
52 colored plates double page spread,
3 colored maps,

ISBN 978-3-7243-0393-0




Travel - Illustrated Book - Nature

C. Prager / E. Diezemann

CRUISES IN THE MEDITERRNEAN
29,0x31,5¢cm

208 pages with 209 colored photos,
colored map

ISBN 978-3-7243-0407-4

MITTELMEER
KREUZFAHRTEN
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E. u. D. Losskarn

NAMIBIA

29,0x31,5cm

216 pages with 191 colored photos,
66 colored plates double page spread,
colored map

ISBN 978-3-7243-0337-4

NAMIBIA

_:.‘F.‘f.‘l I:t’ll LN

M. Schmid / G. Ml

NEW ZEALAND

29,0x31,5cm

208 pages with 191 colored photos,

63 colored plates half and double page
spread, colored map

ISBN 978-3-7243-0371-8

K. Beer / M. Kéhler

NEW YORK

23,5x31,0cm

180 pages with 204 colored photos,
48 colored plates double page spread,
colored map of the town

ISBN 978-3-7243-0399-2

Klass [bevr « Masfred Bibder

NEW YO]

S. Kuttig / S. Heller

THE GERMAN NORTH SEA
235x31,0cm

180 pages with 230 colored photos,
55 colored plates double page spread,
colored map

ISBN 978-3-7243-0401-2

mie  Deutsche

NORDSEE

Kistenland und Insely

M. Schmid / S. Fennel

USA — NORTH-WEST

North California, Oregon, Washington,
Idaho

23,5x31,0cm

200 pages with 169 colored photos, map
ISBN 978-3-7243-0335-0

M. Schmid / K. Jaath
NORWAY

29,0x315cm

208 pages with 199 colored photos,
68 colored plates double page spread,
colored map

ISBN 978-3-7243-0372-5

NORWEGEN

U. HeR

NORWAY

23,5x31,0cm

200 pages with 124 colored photos,
45 b/w illustrations, map

ISBN 978-3-7243-0329-9

NORWEGEN

J. Scheibner / K. Jaath

THE BALTIC SEA

Schleswig-Holstein, Mecklenburg-West
Pomerania, coastal area and isles,

23,5 x31,0 cm, 160 pages with178 colored
photos, 38 colored plates double page
spread, colored map

ISBN 978-3-7243-0373-2

Panorama

Terra mtyr’a\

C. Naundorf / M. Rothe

PARIS

235x31,0cm

180 pages with 165 colored photos,
42 colored plates double page spread,
colored map of the town

ISBN 978-3-7243-0384-8

B. Gottlicher / A. Drouve

PORTUGAL

29,0x31,5cm

208 pages with 207 colored photos,

66 colored plates half and double page
spread, colored map

ISBN 978-3-7243-0379-4

PORTUGAL

1= L
Lerra, -lh,ll'ﬂ

R. Kutter / K. Jaath

ROME

235x31,0cm

180 pages with 166 colored photos
and 25 historical illustrations,
colored map of the town

ISBN 978-3-7243-0398-5

ROM

EWIGE STAIT
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Travel - Illustrated

M. Schmid / K. Jaath
SCOTTLAND
23,5x31,0cm

200 pages with app. 160 colored photos,

colored map, CD with bagplpes-Music
ISBN 978-3-7243-0409-8
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P. Woebke / R. FuRganger

SWEDEN

29,0x31,5¢cm

208 pages with 233 colored photos,
64 colored plates double page spread,
colored map

ISBN 978-3-7243-0396-1

E. Pansegrau / A. Viets

SHANGHAI

23,5x31,0cm

180 pages with 147 colored photos,
34 colored plates double page spread,
colored map of the town

ISBN 978-3-7243-0368-8

SHANGHAI

Lira, magicn
oy

B Géttlicher / C. D. Olaso

SPAIN

29,0x31,5cm

208 pages with 243 colored photos,
60 colored plates double page spread,
colored map

ISBN 978-3-7243-0391-6

T VT R WL T TR A

SPANIEN

C. Emmler / C. B. Philipp

SOUTH AFRIKA

29,0x 31,5 cm

208 pages with 204 colored photos,
colored map

ISBN 978-3-7243-0405-0

0. Bolch / U. Morf

THAILAND

29,0x31,5cm

208 pages with 250 colored photos,
62 colored plates double page spread,
colored map

ISBN 978-3-7243-0395-4

Trra, miagics
ety

SUDAFRIKA JTOSCANA

Book - Nature

W. Miiller / K. Pieringer

TIBET

29,0x31,5cm

208 pages with 225 colored photos,
57 colored plates double page spread,
colored map

ISBN 978-3-7243-0382-4

LIB LI
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C. Prager / E. Diezemann

TUSCANY

235x31,0cm

180 pages with 153 colored photos,
39 colored plates double page spread,
colored map

ISBN 978-3-7243-0363-3

Tien, magien
-

P. Woebke

THE TRANSSIBERIAN RAIL
29,0x31,5cm

208 pages with 236 colored photos,
59 colored plates double page spread,
colored map

ISBN 978-3-7243-0383-1

DIE TRANSSIBIRISCHE

EISENBAHN

Panorama

G. Griiner / H. Egghardt

TURKEY

235x31,0cm

180 pages with 198 colored photos,
48 colored plates double page spread,
colored map

ISBN 978-3-7243-0400-5

TURKEI

K.-M. Westermann / W. Weiss

VIENNA

29,0x31,5¢cm

200 pages with 241 colored photos,

54 colored plates double page spread,
colored map of the town, CD

with melody of the film »The Third Man«
ISBN 978-3-7243-0378-7




SIGNUM August 2007 BUSINESS

What defines us as human ueings and what is

the essence of our soul? What is the connection between religion and cognition? RAINER ZIMMERMANN

What are the crucial influences that shape our history? The author offers sponta- Philosophische
Seitenspriinge

Cacpniuen Gbar Salt und die Wait

neous answers to questions that unsettle, or at least perplex us. The theoretical
concept that crystallises in our consciousness in the form of an insight becomes
an encounter with the world. If another’s ideas strike a chord in us as though
they were our own, we are liberated from our private sense of loneliness and
integrated into the unifying community of those searching for the meaning of life.

—>Thoughts lead to answers to the questions that
prompt people to embark on a quest for the meaning
of life. They encounter interpretations that trigger
new thoughts and reflection.

Rainer Zimmermann
Dr. Rainer Zimmermann was born in 1920 in Northern Bohemia. After comple- PHILOSOPHICAL
ting school, he served as an officer in the Luftwaffe during the Second World
War. After the war he studied art history, literature and philosophy. He went on PERECGRINATIONS
to work for the regional paper »Oberhessische Presse, starting as an editor of
the features pages before becoming editor in chief. He has a particular interest
in 20th Century German painting.

God and his Creation

Approx. 240 pages, 12,8 x 21,0 ¢cm
Hard cover with dust jacket

ISBN 978-3-8004-1476-5

USPSs: >A treasure trove of ideas and exploratory forays across the
wide expanses of human existence.

SIGNUM August 2007 BUSINESS

Many Of US al'€ dissatisfied with our situation in life — to a -

Roman KEmenta/Aagina Pikart

greater or lesser extent. We are in our >comfort zonex. In control of our professional gST'HETCH

and private routines. But there is a certain degree of restlessness: is everything

really as secure as it seems, isn't there perhaps more to life? So we decide to set FAKTO R
A i . ) X . Faus aus dér Routne des Lebans

off, into the expansion zone. The first stage is a process of self-coaching with und auf zu neusn Moglichieiten

exercises in mental stretching . Former boundaries are swept away as we move

into new territory , taboo subjects are no longer off limits , we dare to do what (] ]

was hitherto considered impossible — and succeed! This book contains the plan O

which enables each and every one of us to carry out their own private revolution.

- Stretchinge is the key to releasing our dormant

=
=

energies s
Roman Kmenta M.A. is a self-employed sales consultant and life-coach. He
lectures at the Vienna University of Economics and Business Administration. He o
is an NLP coach registered with the Austrian Confederation of Neurolinguistic Roman Kmenta — Regina Pikart
Programmers. CAREER EXPANSION
Regina Pikart, born in Vienna in 1967, is a certified NLP-coach with practical ex- How to get out of a rut and open up
perience in hypnotherapy, trinergy (a new system of conflict management, com- new possibilities
bining, amongst others, NLP, hypnotherapy and transactional analysis) , hierarchi- Approx. 180 pages, 14,0 x 22,5 cm
cal dynamics and human engineering. In 2002 she became self-employed working Hard cover with dust jacket
as a trainer and coach for the VBC-sales-coaching-college, specialising in stretch- ISBN 978-3-85436-388-0
coaching.

USPS: >A new method of self-coaching that can be applied to all areas
of life. Feedback via the internet is available.



SIGNUM September 2007 BUSINESS

The EU RO iS as gOOd as the Deutschmark, the turnaround o«

Wilhelm Hankel
in the labour market has begun, the State’s debts are under control, pensions are Die EURO L[jge

secure, the health care reforms are an unmitigated success. All these statements ﬂgﬁ&gﬁgﬁ:;ﬁmﬁ;"ch&
are considered »politically correct«. But are they actually true? Germany, the lar-

gest economic power in Europe, in third place worldwide, is in decline, although
the economy is booming. Unemployment stands at almost 10%, in the former
GDR states one person in five is unemployed, and half the workforce fear the
loss of their jobs. The author raises the question: is this really an inevitable con-
sequence of globalisation? In his anthology of economic fairytales he examines
and refutes the publicly propagated lies of our time.

—>The message is: globalisation and the EURO are
by no means inevitable.

=
=
=
e
[

Professor Dr. Wilhelm Hankel, born in 1929 in Gdansk, received his training in

ic politics from Karl Schiller. He was the chief ist of the KfW, th Wilhelm Hankel
o it s TELG g
, part of the Marshal plan, o
then went on to become president of the Hessische Landesbank. He has been An Anthology of Economic Fairytales
lecturing in monetary and development policy at Frankfurt University for 40 years. Approx. 220 pages, 14,0 x 22,5 cm
He is also well-known for his battle to preserve the Deutschmark. Hard cover with dust jacket

ISBN 978-3- 85436-392-7
USPs: > A prominent champion of the Deutschmark uncovers the lies

told about the EURO.
What binds SOCiEty together are the values and y =

. . . Petar Neuling
a canon of moral concepts which have evolved over time . The driving force

behind this development is, and always has been, the economic status of the E)Ml'e ﬁlc l;; d
people. People in affluent societies are subject to a different value-system from onis nas
people in poor countries. Why this is the case and the principles upon which it EE&EEEZUE

is based is explained by the »Affluence Principles« set out in this book. Arm und Reich

—>The affluence principles not only detail the

diverse moral concepts that exist in the different |
regions of the world, but also show how these E
might be reconciled.

Peter Neuling

Peter Neuling, born in 1934 in Hamburg, studied political economy and worked THE EIGHT PRINCIPLES OF
in a senior position in PR and ministry of agriculture. He takes his inspiration AFFLUENCE

from Seymour Lipset and Samuel Huntington, who recognised the connections Value systems of the rich and poor

between standards of living and democracy (third principle of affluence). Approx. 328 pages, 14,0 x 22,5 ¢cm

Hard cover with dust jacket
ISBN 978-3-85436-393-4



SIGNUM 2007 BUSINESS

No sleight of hand is needed to tur a dissatisfied customer into one that
is happy and loyal. Provided that the person complaining isn't a professional com-
plainer and the party at fault is not an ignoramus when it comes to quality and
deadlines. Even unpleasant situations have the potential to create a bond, as long
as both parties deal with each other in a cooperative way. Thus, in such cases, the
grounds for complaint are not only addressed but can be prevented in future in-
stances. This can also lead to improvement in relations by mutual agreement and
thanks to the joint efforts of the customer and the contractor or service provider.

—>Far from being a disaster, customer complaints
offer new perspectives for future interaction, provided
that the new discussion basis is put to positive use.

Christian Obermiller, born in 1968, has worked in sales and marketing for 23
years and has been a successful coach for many years.

USPSs: >How to make sure that complaints are always handled to
ensure a positive outcome.

------------- -

Fleklamatmn
als CHAMNCE

Christian Obermdiller

CLAIMS ARE AN OPPORTUNITY
The positive aspects of challenging dialogues
Approx. 180 pages, 14,0 x 22,5 cm

Hard cover with dust jacket

ISBN 978-3-85436-389-7

Those Who work in the the sales department are there to help people

and organisations make the right decisions when it comes to selecting the right
product or service to meet their particular needs and desires. To be able to accom-
plish this challenging task most effectively, three particular sets of skills are requi-
red: interpersonal skills (intuition), professional competence (product and perfor-
mance know-how) and sales competence (conducting closure-oriented negotiati-
ons). This book offers a tried and tested, highly successful eight-step structure
which will prove invaluable in achieving sustained sales success in today’s world.

—>Everything you need to know about what custo-
mers really want and what motivates them to make
a purchase.

Heinz Feldmann, a sales coach and one of the founders of VBC, has dedicated
his life and career to sales, thereby becoming a true professional. In 1976 he
founded the Institute for Training Sales Consultants, VBC. Today VBC is the mar-
ket leader in German-speaking parts of Europe. Heinz Feldman lives and works in
Vienna.

B 51ulan zum
verkaufserrolg

Heinz Feldmann

HOW TO SUCCEED IN SALES
IN 8 EASY STEPS

How to make the top grade — for sales
representatives and key-account salesmen
Approx. 180 pages, 14,0 x 22,5 cm

Hard cover with dust jacket

ISBN 978-3-85436-390-3

Family-run companies rarely survive down to the third generation. In the
exceptional cases that buck the trend, you will probably find there is a corporate
culture based on a sustained nurturing of values, standards and policies. In times
of rapid change and increasing complexity which make flexibility essential, a series
of constants are required to ensure efficacy and efficiency, as well as core strate-
gies designed to achieve successful interaction, and guiding principles to create a
working environment that is healthy, life-enhancing and conducive to efficient pro-
duction. This will provide a contented workforce and a healthy climate for interacti-
on, with the end result: a healthy company.

—>Ideally, a company should increase its employees’
energies, rather than depleting them.

Peter Gruber is an adviser on corporate culture, a business coach and writer. He
lives in Vienna and Venice. He gives seminars on corporate communication and
business ethics as a visiting lecturer at Swiss and Austrian universities.

USPS: >personal success as a source of strength and health

—>self-respect as a product of corporate success customer of a bank

‘.—
Pates Gruba

1
KRAFTFELD |
Unternehmen |
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Peter Gruber

THE COMPANY AS A FORCE
FIELD

Managing people — stimulating energy levels
Approx. 220 pages, 14,0 x 22,5 cm

Hard cover with dust jacket

ISBN 978-3-85436-391-0
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